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From the Chairman:
The Kentucky Soybean Board invests checkoff dollars to create opportunities for increased profitability for Kentucky’s soybean farmers. As you read this annual stakeholder report, you will see that for Fiscal Year 2021 (which
ended June 30), the Kentucky Soybean Board invested those checkoff dollars in a number of areas. We believe that
we have invested wisely, and with the best interest of Kentucky’s soybean farmers in mind.
During the Covid-19 pandemic, the Board kept working for the farmers it represents – those efforts just looked a
little different this past year. The 2020 State Fair, which fell within FY 21, didn’t happen, nor did the 2021 National
Farm Machinery Show. Our Education Director and farmer-leaders couldn’t physically get into the classrooms as
freely as usual, and we pivoted many of our workshops and events to online participation. One of the areas we had
budgeted a significant amount of funding for, International Marketing, came in way under budget for FY 21 because
travel costs (which are generally a significant expense category) were reduced or eliminated, both from the United
States to other countries and in-country travel.
We are so glad, as of presstime, to be moving back to a more normal way of doing business. We have conducted
board meetings in-person and with a hybrid option for those who didn’t feel comfortable attending in person, and
the Zoom option came in handy for directors who were quarantined.
While June 30, 2021 ended my service on the Board, I leave the organization in good, capable hands and am satisfied
with the way our marketing efforts are distributed among the many organizations that are dedicated to specific uses
and interests. We support the US Soybean Export Council, The National Biodiesel Board, The United States Meat
Export Federation, the U.S.A. Poultry and Egg Export Council,The Soy Aquaculture Alliance, the Soy Transportation
Coalition and many more organizations that are striving to increase demand and preference for U.S. soy.
Looking forward, the Board continues its strong support of international marketing opportunities and domestic
market development while maintaining a healthy investment in production research and education.We will continue
to be proponents of animal agriculture, and we continue to promote both soybeans and animal ag on our social
media platforms. This same report next year will include the results of our Soy Innovation Challenge, which invites
and rewards the development of new uses for soy, and I think that’s exciting.
The members of the Kentucky Soybean Board are committed to the Board’s motto: “Produce, Protect, Promote,”
and we are committed to investing our state’s checkoff dollars into programs and projects that support our farmers
and lead to increased profitability.

Jed Clark
Immediate Past Chairman
Kentucky Soybean Board

Fiscal Year 2021
Program Disbursements

2021 Financial Overview
19%

Producer Communication

8%
35%

Year ended June 30, 2021

38%

Gross Income:
Assessment receipts from first
purchasers:
$6,460,070
Miscellaneous revenue:
$ 47,054
Total support and revenue: $6,507,124
Expenses:
Assessment receipts remitted to the
United Soybean Board:
$2,676,459
Assessment receipts remitted to
other state QSSBs:
$ 1,094,564
Admin. Disbursements:

$ 165,152

Program Disbursements: $1,383,782
Depreciation:
$ 111,024
Total Expenses:

$5,430,981

Research
•
•
•
•
•
•
•
•
•
•

Pests (weeds, insects, disease)
Cover Crops and Herbicides
Edge-of-Field Monitoring (Blue Water Farms)
Increasing Double-Crop Yields
Soybean Variety Trials
Components and Mechanisms for
High-Yielding Soybeans
Reevaluating UK’s Soil Fertility 		
Recommendations for Soybean Production
Evaluation of Exogenous Enzyme Supplementation to Improve the Nutritional Value of
SBM-based diets for Hybrid Striped Bass
Testing Soybean Yield Response to Sulfur and
Foliar Fertilizers
Management Adaptation and Diversification
Strategies to Increases Productivity of Ky.
Grain Cropping Systems

•
•
•
•
•
•
•
•
•

Website, www.KySoy.org
Intensive Soybean Management Workshops
Information in the Kentucky Soybean Sentinel
Social Media
Newspaper/Radio
Extension Field Days
Brochures/Exhibits
Yield and Quality Contest
Kentucky Commodity Conference
(The Conference and our Intensive Soybean
Management Workshops were held
virtually due to the pandemic.)

International Marketing
•
•
•

Global Trade Exchange (virtual)
World Initiative for Soy in Human Health
Other International Marketing Projects

Domestic Market Development
•
•
•
•
•
•
•
•

Animal Agriculture
Aquaculture
Biodiesel
FFA and 4-H
Classroom Education/Ag in the Classroom
Mobile Science Activity Center
Partnership in Numerous Soybean
Collaborative Efforts (i.e. US Meat Export
Federation, etc.)
Soybean Meal Information Center
The 2020 Kentucky State Fair and 2021
National Farm Machinery Show were
canceled due to the pandemic.

RESEARCH

Topping all categories with 38.5 percent of
Fiscal Year 2021’s Program Disbursements, research has been a cornerstone of the Board’s
checkoff investment portfolio.
Having unbiased University research projects headed up by researchers who aren’t
trying to sell producers a chemistry to solve
whatever weed, insect, or disease they’re investigating has value.
For Fiscal Year 2021, which ended June 30,
the Kentucky Soybean Board invested checkoff
funds into a number of projects with the aim
of solving problems that have become barriers
to profitability for farmers.
On the subject of Fiscal Years, it is important
to note that the Kentucky Soybean Promotion
Board’s Fiscal Year runs from July 1 to June 30,
which isn’t congruent with the calendar year
nor the growing season.The differences in time
periods of these calendars is noteworthy. This
stakeholder’s report is published following the
receipt of an independent financial audit that
takes place after the close of the fiscal year.
The information in this report is a high-level
overview of a few selected projects. See the
Kentucky Soybean Sentinel for research updates throughout the year.

Reevaluating the University of Kentucky’s Soil Fertility
Recommendations for Soybean Production
Dr. Edwin Ritchey,
University of Kentucky
This project was proposed
to test the adequacy of existing
University of Kentucky Cooperative Extension recommendations for phosphorus (P) and
potassium (K) in fields with low
soil test P and K values. The
methodology included testing current recommendations
against an untreated check and

rates 25% higher and 2% lower than the recommended rate.
These tests were performed
over three consecutive years in
fields that follow a traditional
soybean-corn rotation common
to Kentucky production conditions.
Based on yield results, tissue samples, and soil samples,
the annual applications did not
show a clear trend toward responsiveness with fertilizer
additions. Although UK Cooperative Extension Service recommendations are sometimes
questioned as being too conservative, the results from this data
suggest that they are currently
adequate for dryland soybean
production in Kentucky.
Trials such as this and reevaluation of recommendations are
necessary to caution farmers
against over-application of nutrients, thus providing return
on investment in the form of
reduced inputs and associated
costs. g

Evaluation of Multiple Site of
Action Residual Herbicide
Application Timing for
Maximum Late Season
Waterhemp Control.
Dr.Travis Legleiter,
Dr. J.D. Green
University of Kentucky
Research supports the historical message of weed scientists that
the use of a soil residual herbicide
with multiple effective sites of action (SOA) is the best tool for
waterhemp control, regardless of
soybean herbicide tolerance and
postemergence herbicide packages. Despite overwhelming evidence
behind this message, growers tend
to cut back on residuals, especially
with the recent influx of new herbicide-tolerant soybean traits that
include RoundupReady 2 Xtend,
Enlist E3, Liberty Link GT27, and
XtendFlex.

For the nematicide seed treatment trial, two locations had moderate to high levels of soybean
cyst nematode (9,335 to 12,283
SCN eggs/100 cc soil). Despite
the high SCN populations at these
locations, no statistically significant differences were observed
among treatments for plant stand
or SCN reproduction. For the target spot foliar fungicide trial, fungicide treatments that provided the
greatest target spot control were
Lucento, Miravis Top, Revytek, and
Priaxor + Tilt.

late-season waterhemp in grower
fields in Caldwell and Taylor counties.
Waterhemp control four weeks
after the final postemergence application ranged from 58 to 100
percent control at Caldwell County and 73 to 98 percent control at
Taylor County. Differences at Caldwell county occurred with Canopy
applied preemergence with no layby residual having significantly lower control as compared to all other
treatments.

Authority XL applied preemergence with no layby had significantly less waterhemp control than all
treatments with multiple sites of
action, with the exception of Canopy followed by Dual II Magnum. At
Taylor county, the only differences occurred between Fierce XLT
(multiple effective sites of action)
The objective of this research applied preemergence and Canopy
was to evaluate timing of herbicide (single effective site of action) apapplications with multiple residual plied preemergence, with Canopy
SOA in comparison to single SOA having significantly less control of
residuals and their influence on waterhemp. g

Management of Important
Soybean Diseases in Kentucky
Dr. Carl Bradley
University of Kentucky

Field research trials were conducted during the 2020 growing
season at different locations in
Kentucky. One trial’s objective
was to evaluate the effect of nematicide seed treatments on
soybean cyst nematode (SCN)
reproduction and soybean yield,
and the other trial’s objective was
to determine the best foliar fungicide management programs for
control of target spot and frogeye
leaf spot.

For the frogeye leaf spot foliar
fungicide trial in Breathitt County, KY, fungicide treatments that
provided the greatest frogeye leaf
spot control were Acropolis, Froghorn, Topsin, and Miravis Top. For
the frogeye leaf spot foliar fungicide trial in Union County, KY,
fungicide treatments that provided the greatest frogeye leaf spot
control were Miravis Top, Revytek,
and Lucento.
No statistically significant differences in yield were observed
for any of the trials. The results
of these trials will help Kentucky
soybean farmers make better disease management decisions. g

Domestic Market
Development

Weighing in at 34.6 percent of Fiscal Year
2021’s Program Disbursements, domestic market development is a key component of the
Board’s checkoff investment portfolio.
Domestic market development includes
projects with and support for the National
Biodiesel Board, industry organization memberships in the USA Poultry and Egg Export
Council, The Soy Aquaculture Alliance, the U.S.
Meat Export Federation, the Soy Transportation Coalition and other groups that are laser-focused on specific market segments.
As soybean farmers, investments into the
success of animal agriculture here in the U.S.
are investments into our future success. While
export markets for soybeans and their components (meal and oil) are important, it’s also
critical to note that 97 percent of domestic
soybean meal is fed to livestock and poultry.
We have long said “soybeans and livestock –
we’re in it together,” and that holds true today.
Domestic demand for soybean oil continues to rise, and we are continually investing in
uses and markets that will benefit the soybean
farmers’ bottom line for years to come.

Biodiesel Technician Education Course
Since 2013, the Kentucky Soybean Promotion Board has
funded access to an online biodiesel education course, developed by the National Biodiesel Board, for diesel technician
students here in the Commonwealth.
After the students complete the course, a staff member and
farmer-leader travel to the school to present framed certificates and a flashlight to each student who completed. Each
program receives $500 in rewards to be spent with Snap-On
Tools for much-needed tools for their shops.
As supply chain issues threatened consumers with shortages
of everything from bacon to toilet paper, farmer-leader Fred L.
Sipes visited with students
at Elizabethtown Community and Technical College
to underscore the importance of soy biodiesel as
a renewable, sustainable
advanced biofuel option
which is produced right
here in the United States.
In this course, students
learn about the benefits of
biodiesel to both engine
systems and the environment, along with some of
the myths that surround
biodiesel and how to
combat those myths in the
shop. g

Meat Me at the Table Campaign
Supply chain issues were felt in a number
of places during the height of the pandemic,
and nowhere did consumers recognize the
food system we take for granted more than
at the meat counter.
After politicians in other states encouraged their constituents not to eat meat, the
Kentucky Soybean Promotion Board, as the
founding member of the Kentucky Livestock Coalition and an entity that places a
high priority on the success of animal agriculture, took action and helped to spear-

head the Coalition’s Meat Me at the Table
campaign.
The campaign included a professionally-produced video, marketing kits sent
to meat retailers across the state, a kickoff event at White Farm in Lexington and
an interactive social media presence that
awarded prize packs to participating followers. Our social media campaign reached
more than 20,000 people with pro-meat
messaging.
The video, starring Kentucky Livestock
Coalition spokesman Warren Beeler and a

host of other familiar faces, was filmed at
the soybean office in Princeton under the
direction of soybean staff.
You can watch the video and view a
number of other campaign resources by
scanning this QR code with the camera on
your smartphone.

Producer
Communication

With about 19 percent of Fiscal Year 2021’s
Program Disbursements, producer communication is an essential facet of what the Kentucky Soybean Board does with farmer checkoff dollars. After all, it doesn’t matter what the
research says or that we believe in biodiesel
and the consumption of meat if we don’t share
that messaging with the farmers and consumers who need to hear it.
One key effort that falls in this category
is our annual Kentucky Soybean Production
Contest, including the 100-Bushel Club for
full-season beans and the 80-Bushel Club for
double-crop beans.
Did you know that the production practices
for our yield and quality contest can be found
on our website, www.kysoy.org?
That’s a great place to find out who your
board members are, and what events are coming up – like our popular Intensive Soybean
Management Workshops and Murray State
Soybean Promotion Day.
In addition to the website and YouTube, we
are active on three social media platforms. We
invite you to follow us there!

The 2020 Kentucky Soybean Yield Contest winner was
Ken-Maur Farms of Daviess County. Pictured left to right
are UK Soybean Specialist Dr. Carrie Knott, UK Extension
Agent for Agriculture and Natural Resources (Daviess County) Clint Hardy, Ken-Maur Farms’ Lynn, Scott and Grady
Ebelhar, and 2020 Kentucky Soybean Production Committee
Chairman Jeff King.
King and Knott hand-delivered the State Championship
Trophy as well as the 100-Bushel Club jackets the Ebelhars
earned with their 106.51 bushel entry! They grew AgriGold
G3722RX beans for the win. g

Since 2014, the Kentucky Soybean Promotion
Board has presented Intensive Soybean Management Workshops. Speakers have included everyone from Dan Poston to Dr. Ford Baldwin, Ken
Ferrie to Randy Dowdy and Dr. Seth Naeve to
John McGillicuddy.
In 2021, we were forced by the Covid pandemic
to transition these workshops to a virtual platform.
With that accomplished, organizers were pleased
with the number of farmers who attended virtually
and those who watched the recorded sessions at
their leisure. Speakers included Dr. Travis Legleiter, Dr. Fred Below, Dr. Carrie
Knott, Dr. Erin Haramoto, Chris Weaver, and Dan Coffin (all via Zoom).
Topics in the first session included a dicamba update and soybean production
tips from Dr. Below titled “Six Secrets to Soybean Success.” The second session
outlined research findings on intensive management of double-crop soybeans
and a cover crop session, while the third and final session was on soybean nutrition, including such hot topics as integrating biologicals and soil bioremediation.
The workshops will return to an in-person format this year, with Kevin Matthews headlining the session on January 12 (the day prior to the Kentucky Commodity Conference) followed by Missy Bauer in Princeton on February 1 and in
Winchester on February 2.
Sign up for these checkoff-funded workshops from
our website, www.kysoy.org, or scan this QR code
with your smartphone camera to access the
signup link.

International
Marketing

While far more than 8 percent of Fiscal Year 2021’s
Program Disbursements was budgeted for International Marketing, program costs were greatly decreased from the proposals funded. Many meetings
and trainings were held virtually.
KSPB funded an Integrated Aquaculture Agriculture
Conference for soymeal customers in Egypt through
the United States Soybean Export Council (USSEC),
and the virtual event provided the global customers
of U.S. Soy with the most updated information on a
host of topics including:
• Sustainable Aquaculture Practices,
How to Establish Resilient Ecosystems
• Introduction to Integrated Aquaculture
Agriculture (IAA) Farming Systems,
(Definitions, Concepts, Types of IAA,
Characteristics of IAA Systems, status in Egypt)
• Aquaponics, New Technologies
• Water Resources & IAAS in Egypt
• Feed Formulation for Integrated Aquaculture
Agriculture Systems
• Assessment of Economic Performance
& Returns of Integrated Aquaculture
Agriculture Systems
• Future of IAA in Egypt, Policy Implications &
Strategy for Adoption

Based on survey results, 84 percent of the meeting
attendees planned to recommend U.S. Soy to business
partners and 63 percent have already implemented
changes in their feeding/production practices to include U.S. Soy based on USSEC’s recommendation or
plan to do so in the next six months.
In addition to the specific aquaculture project noted, the Board funded Global Aquaculture Tech Support to benefit all of our partners who utilize the
In-Pond Raceway System (IPRS). Jesse Chappell is a
long-standing contractor with USSEC and is an authority on this aquaculture system. He and his team
reviewed and updated all of the informational resources on IPRS, which are readily available to aquaculturalists around the globe. g

Gochipo, the U.S. Pork mascot in Japan, explains to consumers about how delicious corn and soy feed paired with aging
over shipping time enhances the quality and flavor. In a project
funded through the U.S. Meat Export Federation, consumers
in Japan answered American pork educational quiz questions
to play the virtual “Gochipo roulette” machine lottery on the
campaign website to win American pork.
Similar to the previous consumer open campaigns, the purpose of this campaign was to educate consumers about the
nutritional advantage and other positive attributes of American
pork as well as promoting Gochipo among consumers to create more preference for American pork.
Consumers could play and enter the contest every day, and
in the gaming process the messages from Gochipo were new
each day, driving consumers to return to the website frequently.
Having users coming back to the campaign site everyday reinforced consumer education and fun and amplified the positive
image of American pork, which influenced consumers’ purchase
decision.
In addition to the chilled pork promotion above, USMEF also
hosted beef and pork cooking demonstrations on Instagram.
In one episode, popular food blogger and cooking instructor
Inoue Kanae was retained to demonstrate how to prepare her
favorite American beef and pork recipes. The demonstrations
were broadcast live from her kitchen, and Instagram followers
were able to watch, ask questions, and comment in real time.
In another episode, popular food specialist Rika Yukimasa
demonstrated how to prepare her favorite dishes using American beef and pork. The cooking demonstrations were available

in both Japanese and English, to attract crowds not only who
were interested in cooking, or just Yukimasa fans, but also those
interested in learning English to capture a new sector of American meat users.
Finally, the International Marketing segment of the budget
includes investments in the American Soybean Association’s
World Institute for Soy in Human Health (WISHH) program.
WISHH is actively engaged in opening new markets for U.S. soy,
and, once the markets are established, hands them over to USSEC for further development. In fiscal year 2021,WISHH blazed
new trails for export markets through projects in Nigeria, Sri
Lanka, and Latin America. g
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